“OAK BAY"NEWS - Wednesday, August 4, 201Q

LETTERS

Video stores connect
people with people

Re: Death of the Video Store (NVews,
July 28)

I think the stores that survive will be
ones like Yo Video, my local, that have

friendly and involved staff and create a
feeling of community. ‘

Films are a huge interest for many “%

of us and to get tips and hear critiques
about the “finds” in the sea of available
titles will always be more humane than
even the most chatty computer sources.

Just like your favourite book stores,
(mine is Russeband I'm not much of
areader) or the public library, the
immediacy and personal touch from
people who “know the territory” will
never be replaced by online selecting.
We spend too much time staring at these
damn screens, trying to organize our
lives in the ether.

Blockbuster has failed early because
of their “Golden Arches” style of hiring
young people who don’t know films
beyond the current, well, blockbusters.
The big-box model couldn’t last in this

field, where the neighbourhood pub

style can.

I've found a way to be interactive with
my long-supportive shop, putting my
collection of favourite films into Yo's
collection. It creates traffic for them
by adding depth of independent and
esoteric films not easily available to the

S

public, and expands the reach of my
“movie ministry” (mental health and

recovery).
You quoted Yo’s manager, Arlo, about

the down side of the question, but I

think Yo will be a survivor - for as long
as anything survives in our fast-changing
world - for the same reasons as Pic-A-
Flic cited.
Bruce Saunders
Victoria



